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Disclaimer
1. The information is provided for informational purposes only, and is not an 

offer to  buy or sell or a solicitation of an offer to buy or sell any security 
issued by Weblink  or other parties.

2. Weblink’s statements that are not historical facts are forward-looking 
statements that  indicate actions or results of actions that may occur in the 
future, based on current  available information and underlying assumptions.

3. Weblink does not warranty their accuracy, reliability and completeness. There 
are a  number of factors such as economic conditions, firms abilities, industry 
environment  that could cause actual results and developments to differ 
materially from those  expressed or implied by forward looking statements. 
Investors should not place  undue reliance on them.
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Weblink Financial Result

Unit:NT$M Y2023 Q3 YoY Y2022 Q3
Y2023
(1-9)

YoY
Y2022
(1-9)

Revenue 5,539 -1% 5,611 16,795 -4% 17,477

Net Income 100 -5% 105 291 -1% 294

EPS (NT$) 1.23 -5% 1.29 3.57 -1% 3.60



Weblink Financial Result
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Q3 Business Overview

The market of home appliances products remains 
weak, and we aim to improve it by increasing 
value selling.

O2O approaches to sustain market strength.

Due to inflation, purchasing power for consumer 
products has decreased.
. Welfare products are used to meet the needs of the 

middle-class, such as selling gaming for fun & selling  

health caring products are used to maintain well-being.



 Stimulating demand for 3C 
products with value

- Use value stimulation to boost the
sales of 3C products.

Stimulate demand for PC, notebooks,   
and peripherals due to increased 
demand for back-to-school issue.

The exclusive agency for Surface is 
gradually win back market.

Expand the commercial market by      
value selling to increase sales of 
industrial products, and to promote
win-win strategy with partners to
boost sales.

- Promoting life-style products to meet 
market demands.

Inflation affects consumers, create brand
new demands are needed.

Creating happiness moments in home
appliance market with welfare products.

Interacting with consumers through
gaming to generate a sense of happiness.

Driving the health market by promoting
health supplements.

Q3 Business Overview



Operating Momentum for Q4 & Y2024

Cloud , 
AI

01
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04PC NB
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Industrial 
Market

Commercial 
market

Cloud-based software services will continue 
to grow 

Cloud, AI

• The sales of PCs, notebooks, and 
peripheral products are rebounding.

• Surface products are currently seizing 
market share.

• Acer Power Bar starts shipping.

Consumer market

Integrate solutions to boost sales in the 
commercial market.

Commercial Market

Continuously expand and grow industrial products 
In global market.

Industrial Market



Operating Momentum for Q4 & Y2024

Obtaining exclusive 
distribution rights for 
the Acer Power Bar.

At ZUZU Cloud 
funding, we’ve already 

sold over 400units
orders.

The first energy storage 
product designed, 

manufactured, and BSMI 
certified in Taiwan

• This is a highly 
satisfying product that 
meets market demand, 
with modern furniture 
styling, ruggedize 
structural design with 
European safety 
standards.

BSMI Certification No.
CI46206588002200



Operating Momentum for Q4 & Y2024

Surface
Integrated sales of Microsoft-related 
hardware and software solutions.

Step 1

Microsoft is 

Expected to announce the OS with new 
function in 2024 to stimulate sales.

Step 2

Obtaining exclusive distribution 
rights for Surface consumer products 
and operating representation on the 
official Microsoft website.



Operating Momentum for Q4 & Y2024

Integrating sales of 
3D drawing 
software.

Utilization of Adobe AI 
products in drawing 

applications.

Expanding into the 
designer and 
precision drawing. 
market.

Instructional 
applications in the 
education market.

Wacom

Obtained exclusive 
distribution rights 
to Wacom products.



Operating Momentum for Q4 & Y2024

 Solution selling to 
boost sales of 
Wacom.

ADOBE

 Targeting small    

e-commerce businesses.

Weblink is Adobe’s
partner  Continued growth 

in the application 
of generative AI."



Operating Momentum for Q4 & Y2024

new home appliance 
store in Zhubei City.

A new O2O Store.

Continuously 
expand the health 
products.

Increase the sales 
volume and market 

share of the 
exclusive products.

Increase industrial 
product lines and 
expand the market 
share.

AI software & 
hardware sales is 
growing. 

The cloud rental 
products are 
continuously growing.



Operating Momentum for Q4 & Y2024

022023, Jan.~Sep.

EPS 3.57Weblink

03 We are the overlooked gem 
in the capital market.

04Looking forward 
to your continuous 
support!

6776

01 We are steadily a growing 
company with innovation.
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